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Executive Summary & Key Questions

o We face an ever-increasing onslaught of media inputs from an even wider and more divergent 
range of sources, many with questionable motives and modus operandi. 

o How can we discern not just what is accurate or factual – and reflects our values – but what is real 
and can be trusted?

o How we can make decisions that truly reflect not just how we see the world but really is about the 
world we want to create for ourselves, our community, our nation and our planet?

o The notion of reality is important, for either we create our own or someone creates it for us. 

o The question is, can you tell the difference? 

o And more importantly, can you tell the difference when it really matters, and can you trust your 
own internal barometers for discerning truth and accuracy when it is most needed? 



oHow many of you would consider yourselves digital natives? 

oHow do you primarily consume media?... 

oHow do you discern what is factually true from what you 
read or hear or watch and what are opinions or assertions?

oHow many of you do some form of meditation or mind-
body work or internal or emotional release work?

Who Is Here Today?



Keep In Mind

o Scale – From small to large in volume or territory or range.
o Velocity – The speed of individual or collective cultural or 

technical change and/or adoption.
o Torque –Emotional, psychological or cultural impact on an 

individual or society from personal or collective trauma or 
socio-cultural trend propelled by mass media or social 
media.



o We are all programmers.

o We need to develop the skills to 
discern conscious thoughts from 
those of the sub-conscious.

o When and how to use your 
reality distortion field.

Key Takeaways



Section 1: Media Landscape and Programming –
Going Down The Rabbit Hole.



You Are Responsible

It is your responsibility to understand 
what is happening and for you to 
make wise choices about the media 
you consume and what you choose 
to believe.

You and only you are the writer-
director-producer of your life.



Experience



Choice

All our experiences program us..



Choice

What are you
going to do 

about it?



It also left imprints in your emotional body.

Emotional Imprinting



Choose Different

Disrupt Yourself



Simple Media – News With Slight Editorial Slant

o Three nationwide TV stations.
o All pretty centrist.
o First major use of national 

mass media.
o All male - ‘father knows best’.
o Entire country looks to 3 men 

to express the emotional 
tone of the nation.



Slick Media

Corporate 
News With 
Heavy 
Editorial Bias

SIX media 
conglomerates 
control 90% of US 
media as of 2000 -
2018.



Ownership - 2019

FIVE media 
conglomerates 
control 90% of US 
media as of 2019.
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BIG Media



http://www.programmingthenation.com/

Alternative Media

oMedia
o Politics
o Economics / Finance
oHealth
o Environmental / Green
o Technology
o Social Justice
oMore

http://www.programmingthenation.com/


“Physiological effects have been observed in 
a human subject in response to stimulation of 
the skin with weak electromagnetic fields that 
are pulsed with certain frequencies near 1/2 
Hz or 2.4 Hz, such as to excite a sensory 
resonance. Many computer monitors and 
TV tubes, when displaying pulsed images, 
emit pulsed electromagnetic fields of 
sufficient amplitudes to cause such 
excitation. It is therefore possible to 
manipulate the nervous system of a subject 
by pulsing images displayed on a nearby 
computer monitor or TV set. For the latter, 
the image pulsing may be imbedded in the 
program material, or it may be overlaid by 
modulating a video stream, either as an RF 
signal or as a video signal. The image 
displayed on a computer monitor may be 
pulsed effectively by a simple computer 
program. For certain monitors, pulsed 
electromagnetic fields capable of exciting 
sensory resonances in nearby subjects may 
be generated even as the displayed 
images are pulsed with subliminal 
intensity.”

Programming (literally)

https://www.youtube.com/watch?v=5txljvK

https://www.youtube.com/watch%3Fv=5t2xIjvK


o DuckDuckgo.com 
and Startpage.com. 

o Search engines that 
don’t track your IP 
address.

o Use Google for search 
on the backend.

o Without ubiquitous 
data tracking and 
advertisements that 
follow you online.

You Are The Product



Thought Forms

o Abundance or Scarcity?
o Love or Fear?
o Hero or Victim?
o I can do this or 

I’m not enough?

Which thought 
forms are you 
buying into?



Scale & Velocity



Emotional Triggers
o Love or Fear.
o Abundance or Scarcity.
o Fight or Flight.
o Perpetrator or Victim.
o Winner or Loser.



Neuromarketing

o Consumer sensorimotor, 
cognitive and affective
response to marketing stimuli.

o Understand rationale 
behind how consumers 
make purchasing decisions

o Benefits include more efficient 
and effective marketing 
campaigns and strategies, 
fewer product and campaign 
failures, and the manipulation
of the real needs and wants of 
people to suit the needs and 
wants of marketing interests.





Color



Either we allow ourselves to 
be programmed or we 
program ourselves by 
deconstructing our conscious 
and sub-conscious belief 
systems which shape our 
individual and collective and 
nation-state lives and replace 
them with new life supporting 
and values-aligned mind-
body programs.

Our Choice



that there is an inner world, 
accessible to everyone, that is 
stable, unwavering, boundless 
and connected to the very 
essence of creation of the 
universe.

Insert graphic of subject-object.
Insert graphic of ocean waves.

Section 2: Subject-Object





Newton & Heisenberg

The mere observation of 
a phenomenon inevitably 
changes that phenomenon.



Mind Control & Physics

Inner reality versus outer “reality”



Heart or Mind?

The electromagnetic field of 
the heart is 60 times greater 
in amplitude than the mind.



Section 3: What is Reality?



Steve Jobs

Steve could distort an audience's 
sense of proportion and scales of 
difficulties and make them believe 
that the task at hand was possible.

Changed six industries: 
o Personal computing
o Music
o Animated movies
o Mobile phones 
o Tablet computing
o Digital publishing



Key Learnings

o Reality is in the eye of the beholder.
o Reality is clearly mutable.
o Different perceptions can create 

positive or negative influences for 
the individual and the collective.



Reality Distortion Field

Moves Humanity Forward



It’s All Made Up – By You.

o Strength - Scale
o Speed – Velocity
o Human Mind - Torque



Perception is “Reality”



Archetypal Wounds

o I'm not good enough.
o I’m not worthy.
o I don't deserve.
o I’m not loveable.
o I don’t belong.
o I don’t matter.
o I don’t deserve to be alive.

Individual & Collective



It’s An Inside Game



Guided Meditation

Audio Link



Whether you believe that you live in a Newtonian world 
or believe you live in a quantum world, you’re right.

Home Stretch

But, by virtue of believing you live in a Newtonian world, 
you have proven you live in a quantum world.  



Disrupt Yourself.
Change Yourself. 

Change Your World.




